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We Are Odlo

Odlo was born in Norway over 70 years ago out of a need to
create quality performance clothing that could function in
notoriously harsh conditions.

Innovation is in our DNA.

We are the original inventors of functional sports underwear,

creating exceptional products for active lifestyles all year round.
We strive to stay “one step ahead”, weaving our Norwegian
heritage and Swiss engineering into modern, functional and
comfortable sports apparel.
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CLAIM
Engineers of active
layers since 1944

BRAND CHARACTER
Authentic, Social, Active,
Fun, Passionate

BRAND VALUES

Innovation, Reliability, Agility,
Performance, Collaboration

TARGET GROUP
Versatile, social, active 25-45 sports enthusiasts
who want to look & feel good

POINTS OF DIFFERENCE
* The inventor of functional sports base layers
* Born in Norway - engineered in Switzerland
» Engineers of layers from the inside out

MISSION
To always be one step ahead by creating innovative
products for people with active lifestyles
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SOCIALLY
RESPONSIBLE

We confirm our “leader status™
as a member of

G

sustaining the improvement of
labour conditions
at all our production sites

FUTURE ORIENTED
50%

less environmental pollution
by avoiding microplastics,
chemical waste and
keeping water clean

We care. We act. We share.

OQ Sustainable

Apparel Coalition

Member of Sustainable
Apparel Coalition [SAC].

OEKO-TEX®

COMFMMEMCE IM TEXTILEY o L,
o

Tewiedt hur tuw sl satndesces
Wewrw sehc-ten comdstandard Y00

Odlo Sports Underwear

is certified with “0OKO TEX
Standard 1007, an independent
tester for harmtul substances
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Used to drive environmental
responsibility across
Odlo’s supply chain.
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Today’s consumers demand more from
brands in terms of transparency and
responsibility, and given Odlo’s playground
is the great outdoors, it has a duty to do
well by it.

Odlo: the Sportswear Brand of
the Great Outdoors
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74 PACKAGING — 1007 RECYCLED PAPER

< | WE CARE. WE ACT.
s> S WE SHARE.




ODLO unwesls two major
breahthroughs with Cudic,

an wltra lightweight krstted
fabric and Just One, which has
ncrodible meisture

Introdoction of the impreved
and sustainable anti-edour

As well as Dusl Dry,

an innevative microclimate
marnagement technelogy
that delivers the optimal
talance of weather
prosection and breathabdity

00LO achieves a fabric
treakthrough - the
dewelopment of the “effect”
fore, the first underwear
on the market to contain

Evelution Greeatec
s launched, the first
seamiess urderwear
from 100% recycled

S anmeversary
and introduces
the new brard
claim,
‘Engineers of
Active Layers
since 1944

00LO introduces FTHERMIC, the first
201 9 intelligent Thermal Technalogy that analyses
Sody heat 15 regulste it whesever it is needed.

2017

Who would think 1o use the cooling progerties

of ceramic in clething? D0LO of course ~

mwnm#hhm&tpm
Ceramicsol techaclogy.

2018

Innovation cartinues
with Ceramiweol.
Ceramiwerm and F-Dry.
ODLO sise begins a
ground-breaking
coliaboration with Zaha
Hadid Design.
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Made for runmers, this light-as-a-feather jacket ensures there's no reason
10 let the rain slow you down. Breathable and waterproof, it also features

an adjustable hood =0 you can utilize the rain brim without

compromising peripheral vision. Reflective details help increase your

ddddk Karlbee - 6 days ago
Cute and Comfortable

This iz a great lightweight long sleave for running, It says it's an athletic cut (which, to me, means tight), but it's not, I1's a ﬂaﬂerlrg

without hugging too much. The stripes are a bit like an ombre. Really fun.
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Trails Collective

O0uy's 455 7

ad Snacic Foon

5 wearing an
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% kA upupandaway - 17 days agn

My new favorile running tanklopl

Here are some reesons | love this tank top:

1. i isn't bao kang in e tarso (you know how some ane 5o keng tey either have to be tucked moor bang aver your pants 4
This hits perfectly al shoets line).

20y silky smzolh gnd sl Lo the louch,

lightwenghs

TUNNING toe
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First and foremost, Odlo is an innovative technical apparel
brand focused on improving the performance (or enjoyment)
of consumers who are active at any level in the outdoors.

Being “one step ahead” means Odlo is challenged with
continuing to surprise and astonish the industry with leading-
edge technologies and engineered apparel layers.
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Odlo Today

International AG, headquartered in Hunenberg, Switzerland.

ODLO International AG was recently acquired by Monte Rosa Sports
Holding AG, a Swiss-based private investment group. Global revenues
for ODLO International are in line with being the #1 European
baselayer brand.

ODLQO’s subsidiaries in Switzerland, Germany, France, The Netherlands,
Austria, Norway and USA generate the majority of its turnover.
The ODLO brand is sold in some 40 countries across the world.

ODLO products are available in over 8,000 sales outlets around the
world, predominantly in specialist sports shops. Customers can enjoy
the ODLO experience at more than 1,500 shop-in-shops.

ODLO runs 19 brand stores and 18 outlets across Europe.

ODLO manufactures 63% of its products in Europe and the Middle
East, with 50% primarily in its own factories. ODLO has state-of-the-art
production facilities in Portugal and Romania.

37% of ODLO’s products are produced in Asia.
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Odlo Website:
https://www.odlo.com/us/en/



https://www.odlo.com/us/en/

itness Participation

Over 1 ns participate in at least one outdoor
'ct|V|t e|ps to generate over $S887 billion in

C u akes up 2.2 percent of U.S. gross
dorr eSti roduct. The average outdoor consumer spends $465

w worth $3.4 trillion in the U.S. and it’s
ifestyle now influences where people
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ear and equipment for their activities.

OUTDOOR

GADGETS

$81/18% OUTDOOR
APPAREL
$137 /30%

OUTDOOR

FOOTWEAR

$123 / 26%
OUTDOOR
EQUIPMENT
$123 / 26%

AVERAGE
ANNUAL
TOTAL
SPEND

$465

ey hang out with, and what they wear.
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The Odlo Consumer s s PR

Who are they?
From performance driven go-getters and adventurous outdoor
natives to urban athletes and casual walkers, this is a diverse
target audience.

Aged between 25 and 50, they are HENRYs: high earners, not
rich yet. They look to aspirational brands to understand their
lifestyles and match their needs.

What do they want?
Style. Innovation. Sustainability. Transparency. They want —and
will pay for — high quality, well-engineered product that
performs to their level and has a provenance that is relatable to
their social, environment and ethical demands.

\.u

DIESEL

FOR SUCCESSFUL LIVING



ENGINEERS

OF ACTIVE
LAYERS
SINCE 1946

For further information about Odlo in the US, please contact:

Adrian Cory
Commercial Manager

adrian.cory@odlo.com



mailto:adrian.cory@odlo.com

